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Abhyudaya Youth Club

(A National Sports project under Sant Sri Foundation)

! B Abhyudaya Youth Club empowers rural youth through sports,
7 aiming to foster strong, healthy and responsible citizens.
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Organized Developed Promoting
sports events sports culture addiction-free
across 1 lakh in 1,00,000+ living and

villages, villages, holistic youth

promoting kabaddi. encouraging development.
& \ active participation. \
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The Abhyudaya Youth Club has been actively
organizing large-scale sports events across India
to promote youth participation and physical fitness.

The first National Sports Meet was held in Lucknow
during 2023, where 864 participants took part in
different sports activities. Encouraged by the success
of the first event,

the second National Sports Meet was organized in
Nagpur in 2024, attracting 954 participants from
various regions.

The third National Sports Meet took place in Bhubaneswar
during 2025, which witnessed an exceptional response AN
with 1176 participants, making it one of the largest R
youth sports gatherings organized by the club.

For More Information
please visit website :-
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- VISION

To create an inclusive kabaddi
ecosystem where under-19
athletes from rural and tribal

communities can break socio-

economic barriers and compete

at the national level. ‘

MISSION

To empower athletes from
marginalized communities with
training, resources, and
competition opportunities, paving
their path to success in

mainstream kabaddi.
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KABADDI’S POPULARITY:
Kabaddi stands as the 2nd most 100
popular sports in Bharat with a 0 ;
dedicated viewership of 280 Cricket  Football | Kabaddi | WWE/  Hockey

ml"lon K ——/ Wrestling .

PROVEN AUDIENCE ENGAGEMENV%@M
Latest Kabaddi league drew 4

226 mI"IOn viewers II'I]USt \\

90 matches.
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SKL is more than just a sporting event—
it is a national platform dedicated to
elevating kabaddi by discovering hidden
talent, creating mass visibility, and building
a strong ecosystem that connects
grassroots players to professional
opportunities.

NATIONAL RECOGNITION

Bringing Kabaddi players from
rural and tribal areas of Bharat
into the national spotlight.

Providing a platform for players
to showcase their talent and

YOUTH EMPOWERMENT g
enhancing Kabaddi skills.

CULTURAL PRIDE & INCLUSIVITY

Reinforcing Kabaddi as India’s
own native sport with equal
opportunity for all.

SPORTING INFRASTRUCTURE

Developing a structured
framework for talent discovery
and growth.
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{4 ONE GAME. ONE NATION. ONE DREAM.
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'PLAYER
FOCUS

SKL focuses on the scientific
and skill-based development
of kabaddi athletes—
enhancing raiding techniques,
defensive strategies, match
awareness, and physical
conditioning through
structured training, expert
coaching, and competitive
exposure.
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HEALTH AND
| FITNESS EMPQWERMENT
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Providing
h Promo.tes a l opportunities to
| ealthy lifestyle marginalized
’ . for players. | youth
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SKILL-BUILDING .\ PATHWAY TO

PROGRAMS PROFESSIONAL
_ N LEAGUES

' Focused on honing SKL acts as a talent
Kabaddi ' pool for

techniques. professional
03 @4 Kabaddi leagues.
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Captain Dharamveer Singh, an ex-army officer, is a Deepak Niwas Hooda is one of India’s most accomplished
seasoned runner, mountaineer, and a TedX Speaker. kabaddi players, known for his exceptional raiding skills
His inspiring journey from serving in the military to . and leadership on the mat. He has been a key figure in
conquering physical and mental challenges through popularizing kabaddi through his outstanding performances
endurance sports has made him a role model for many. at national and international platforms, where his
With a passion for pushing limits and promoting fitness, consistency and sportsmanship have made him a
Capt. DVS continues to influence others through his fanfavolrite.

experiences in leadership, adventure, and personal growth.
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CAPT. YOGENDRA SINGH YADAV

Yogendra Singh Yadav, a retired Honorary Captain of the
Indian Army, is the youngest-ever recipient of the Param Vir
Chakra for his heroic role in the 1999 Kargil War. At just 19,
he displayed unmatched bravery while capturing Tiger Hill
despite severe injuries. He continued serving the Army for
over 20 vyears. After retiring in 2021, he became a
motivational speaker, inspiring youth across the nation and
remains a symbol of courage, sacrifice, and patriotism.

SHRI RAVI KISHAN

Ravi Kishan is a renowned Bhojpuri-Hindi actor turned
BJP politician and Lok Sabha MP from Gorakhpur since
2019. A Commerce graduate, he began his film career in
1992 and became a cultural icon in regional cinema. In
Parliament, he has championed causes like Bhojpuri
language recognition and population control. Honored
with the Sansad Ratna Award in 2025, he actively

balances politics with promoting his cultural roots.
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PADMA SHRI SUDHA SINGH

Sudha Singh is a celebrated Indian steeplechase
runner and two-time Olympian (2012, 2016). She
won gold at the 2010 Asian Games and silver in
2018, along with three Asian Championship
silvers. In 2016, she set a national record with a
time of 9:26.55. A Padma Shri awardee, she
continues to inspire athletes across the country
with her dedication and achievements.

JOURNALIST NAVIKA KUMAR

Navika Kumar is a leading Indian journalist and Group
Editor (Politics) at Times Network, also heading
Times Now Navbharat. With a master’s in economics
and political science, she began her career with
The Economic Times and The Indian Express. Known

for her strong editorial voice and in-depth political
analysis, she remains one of India’s most influential

media personalities.
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UNLOCK GROWTH %
WITH THE REAL .

BHARAT
@"

P

g i N

750 SKL’s has reach over |
% 1 LAKH+ VILLAGES

RURAL EXPANSION :

SKL reaches 1 Lakh + villages
expending your rural
viewership base.

DIVERSE AUDIENCE REACH :

Kabaddi’s cultural resonance in rural
Bharat helps you dominate
untapped regions.
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Change the
Game with us

Align with social change by
supporting youth sports in
rural areas.

Tax Benefits

Eligible for tax deductions
under Section 80G of the
Indian Income Tax Act.

Empower
Rural Youth

Provide a platform for
rural talent to grow and
succeed.

Reach 1 Lakh+
Villages

SKL'’s deep reach in tribal
and rural areas allows access
to 90%+ million untapped
potentlal consumers.
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Positive

Brand Image

Enhance brand reputation
through community-driven
initiatives.

\

Conneci with
4 lakh+ youth

Connect with youth,
building long-term brand
loyalty.

\07m

High Engagement
Sport

Kabaddi attracts highly
engaged viewers, with the
latest league drawing 226
million viewers.
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NOT JUST SPONSORSHIP -

A STRATEGIC BRAND INVESTMENT INTO
INDIA’S FASTEST-GROWING

GRASSROOTS SPORT ECOSYSTEM

S )
4 ' 4 o\ ~
MASSIVE POWERFUL STRONG COMMUNITY NATIONAL SOCIAL IMPACT . ; h ‘
YOUTH REACH BRAND VISIBILITY CONNECTION

EXPOSURE & LEGACY
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‘ High visibility + Deep engagement = Measurable brand growt__h T\

MAXIMUM VISIBILITY .’ O STRONG ENGAGEMENT BRAND GROWTH MEANINGFUL IMPACT
! Reach a large and '.‘ Connect with passionate ‘ Build trust, loyalty | Support sports, youth
"~ diverse audience /' fans and communities / and long-term value '~ and nation-building
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% Media & Press
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Long-Term Visibility
(12 Months)
CSR Eligibility

80G Tax Benefit
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Digital Reach

/ CONNECTING MILLIONS. ., . R
o ol CREATING IMPACT. | = IM+ .
Video Views
(Reels + Highlights) J.

N\ :
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"\ 100+

/' Schools & Colleges engagement
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 PAN-INDIA REACH

\ + /‘ with Tier 2 & Tier 3 penetration
<@/ From grassroots to digital - > / 4

maximum audience cover. age
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Social Media Campaigns
(30-45 days)

(Instagram, Facebook, YouTube)

. MEDIA FYPOSIIRE,,

MAXIMUM VISIBILITY. MAXIMUM IMPACT.

Regional Media Coverage
(10+ publications)

Live Streaming +
Match Highlights

Influencer &
Athlete Collaborations

| ; Multi-platform preéen;é én#ures 2 M + 500K +

continuous brand visibility Impressions Engagements

—_ (likes, shares, comments)
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| EVENT & LOGO LUNCH

W | JERSEY LAUNCH

@ | SELECTION & TRIALS |
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: (&) SPONSORS |

5 % OF EXPOSURE ON LED
PERIMETERBOARD DURING A

LIVE MATCH ( ALL MATCHES )

2, 5 % OF EXPOSURE

ON THE UPPER TIER BRANDING

46.2feet

@ HIGH VISIBILITY } @' MAXIMUM REACH ‘ p ‘, STRONG BRAND
( HIGH IMPACT ON-GROUND & IN-ARENA X RECALL & ASSOCIATION -/
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180 sec

to Sponsor
| Per match

J

120 sec

to Sponsor
| Per Day
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"~ WELCOME T0

— Choose how you want to power the game and make an impact. — f-/
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i Content 7\ f@esearch
| “
Influencer Content LV AN | | 05 .
Marketing Marketing o N1 LSS | | platform
— — arge: ARKETING ==
\ Collaborate with ' Create valuable content 8O Amplify your message '
influencers to reach, that educates, engages WL @ ‘ across platforms and
engage and inspire and builds lasting i & & Content connect everywhere
g ;
your audience. connections. ey \your audience is.
04 (5 (06
| Promotional .| | Promo of y e | Photo shoot o
videos " % the league e | *hr‘ players
—_— : < > o Q D Y
Bring your story Promote the league and'-—% \ = __ ’ Showcase the spirit |
to life with powerful == = \{V St build excitement < [ and personality of the X
| videos that drive = c2 3 \ /' that unites fans i mg/_ players through \
| engagement. l-i ' and players. e stunning visuals.
‘\,\ ; /
N

j @] Your game. Your way. Your impact.
Let’s build something legendary, togeth
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Maximize your brand presence with dual 15-second premium
integrations in every match — delivering consistent visibility
and high recall among engaged viewers.

5 ) MAXIMUM
<T’\\> VISIBILITY
=¢"\ HIGH
<3E§;\> RECALL
(1)
P77V )

0, | ENGAGED
AUDIENCE
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Leadership | Empowering
Opportunity Players

You can shape the As a guardian, you have
vision, values, and the chance to mentor and
future of the team. support young athletes.

Being a guardian of a
kabaddi team is more
than just a title — it’'s a

Honoring heritage [ Supporting Dreams that
Chance to be d pa rt Of deserve the spotlight
H By adopting a team, you
Somethlng powerfUI’ get to honor those roots Each player in the team
1 while also fueling the carries a story — of struggle |
energetlc' and deeply game’s modern rise. It's and hope. Many come from
rooted |n cu Itu re. about blending tradition small towns and families

with innovation. with limited means.

DD W

SPORTS | | \yaves
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'YOUR ROLE,

e PWM'MM H'M'MMA (s ]l /

\

SUPPORT young athletes in
building discipline, sportsmanship,
and team spirit.

= CONTRIBUTE to the development
of grassroots talent in Kabaddi.
I SET an example of responsible
"'o. entrepreneurship through community
investment.

A CHANCE for your brand to bridge
the gap between grassroots talent and
mainstream recognition.

BUILD TODAY. |
_ INSPIRF TOMORROW

| EMPOWER BHARAT. |

THE LEAGUE gives you opportunity
to not only support a meaningful social
cause but also effectively enhance

and promote your brand.
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BENEFITS OF

TEAM ADOPTION

r 14 I
Team Naming R Influencer &
Rights A4 Mentor Engagement
‘- e N J
" Y4
Jersey q:},_ Brand Engagement in
Branding "/ | FanEngagement
S A" .
o - .
@ Venue VP Exclusive
Visibility Access
e 7 5 J
r N .
Social Media & Recognition and
®® Digital Marketing @ Awards
\_ A >
i i T e T
Owner introduction @ Stall Promotion
L on Match Days '-— Opportunity 4

[

LIVE 0 STREAM

on DD SPORTS
and Waves OTT
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DOORDIAGSHAN SPORTS

WAVES




T, AT, FE, 11 6, 2025

anmw:mmmmﬁm

wmmammmmm

o, &, R IR
witd o el
3 o forn| TR R

A TEREEE [

i 3 v 0
| wimiddumam
& @ mn @l A
R, T AW

TR o e &
rr’ﬁvﬁgumr’n%

waa

30YeT gU T
e e

AR : 39T g8 e v et s P e 2

ﬁaﬁmﬁ:wgmq&mﬁwﬁwﬂu

TR G e 92, 20

R, S

' domtocs o iR e T W TR R O, ‘W W 4 & ¢ a g o, @
& PEEMUL R meu shtebbader 5% 2 & | v Rl i e @ TR

e i) & wam w a

w o, OO T ol A g e o e o A A
R T a0 f 45 & o A o e, ¥ ol e o P @ 1

& e 71 TR el F e i el & T of i & o o5 7 9 R

s g
fat o & o
R

S o T
S T R § i fEm e R,

Powered b

g o @t bl va
T 30 @ ond ok dara
wim oh 2k gk dom R
dter o avbhen wivt zhdh
Fice ok ot i o ok
e at et e ohe chelret
ot et & dre el el
it & ah zok okt 3ot
=t & o & @t ot ok
= dt et ol ol dw et
o el i e A sk
¥t 3h awi et A wh
FR oh & @0 ol ek
arw o dw ok oet 20
e sk AkTdeR
sd ehagdddeh
shr el adh Sr ot wd
afedr e zon Slrat &
wol ke e

h'mhmaxn
fw o £ o o @ 4R
amaimnme

el w e 3 e e
o e A 0§
frnmil

Va3 a0 e R

7 o 7 0 & 2
7 T 3 b R ow
RATWEATRI W
thanmmawag

@ W

37165 A R W A R
3 fm w4 “a-da e

T i @l e 3G
ﬁ o 1 70 TR ﬁTﬁ' Maha mestlers dommte

b
AT R 1
v @ |
CeRgc gk Rb k]
R 774 1 ) 4 o A
FRF IR WA
o § AR
BRI TR
e e &1 0 5

LOKMAT @ TIMES

Loxar News Nerwonk

‘The wrestling saw the Maha.
nshln\ dominance, \HH

l[\ in the. I)k' and 48 M
jos respectively
akoshal and
erged victori:
boys and girls cat
egories in National Sports
Championships organised by
Ekal Mission Abhyudaya
Youth Club at the Rashtra
sant Tukdoji Maharaj Nagpur
University ground on Mon-
day,

o Vice chancellor of
RTMNU Dr Sanjay Dudhe
was the chief guest of prize
distrbution fncton All

ndia Coordinator of Rashtra
Sahs sumts e o
presidd oer the fncton
Bk onal in-
Madhvendra Singh

fais. The pro-

gramme also marked the con
clusion of the second Nat
tional Games, with Odisha
ced as the host for

In M!m di, M:

y National Sports
Championship organised by Eal Mission Abhyudaya Youth Clubin

theckyon onday
t onal Games,

m and Deep.
ali Gadge proposed a vote of
thanks.

Results

desh), 48 kg: Gaurav Va
raghde (Maharashtra), Rohit
Kumar (South Jharkhand);

eva (West Uttar Pra

Utar Prades)
maraj (Bast Uttar Pradesh)
Molayam_Kumar_(North
Bihar) ; Girls high jump:
Sikhamoni Pegu (East North

East), Neh:
Bihar), Pri;
(Chhatt

ri (South

s 400m run: Aarti Ya

t Uttar Pradesh), Sou
mika Ghosh (West Bengal),
Ragini (South Uttar Pradesh).
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For further details,
Contact us at :-




